Campaign to educate card users

KUALA LUMPUR: The National
Zards Group (NCG), in collabora-
tion with the Association of Banks
in Malaysia (ABM), has launched an
aducational campaign themed
Swipe Smart with 6E in response to
recent news over credit card usage
and the consequences of credit card
debt.

The campaign, the maiden effort
by the NCG, started yesterday and
will continue till the end of the year.
It aims to educate credit card hold-
ers via six enablers: educate your-
self, exercise caution, enhance your
lifestyle, enjoy benefits, eliminate
debt and engage your card issuer.

The NCG will feature six adverto-
rials beginning Nov 1 in six national
daily newspapers over a period of
six weeks, while NCG members, of
which there are 20, will make those
advertorials available on their web-
sites and hand out campaign leaflets
at selected on-ground events.

The campaign's objectives, aimed
at the 3.5 million credit card holders
who hold an estimated 9 million
cards, are to inculcate the smart and
responsible use and management of
credit among cardholders as well as
to encourage an overall positive
view of credit cards by highlighting
the benefits of effective use.

NCG chairman Vince Au Yoong
said although ¢redit card debt as a
percentage of household debt was
lower compared with the 1990s,
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director Perry Ong at the launch of Swipe Smart with 6E yesterday.

there was a need for the campaign
due to the lack of understanding and
awareness on the function and use
of credit cards.

“Credit card debt, at 6.3% of total
household debt, is currently a small
part of total household debt while
credit card non-performing loans, at
1.8% of commercial banks’ debt, have
been coming down,” Au Yoong told a
press briefing yesterday.

He added that while there were
concerns when credit card holders
spent beyond their ability to repay
debt, education on how to responsi-
bly use the cards and manage their

finances remained the NCG's main
priority and focus.

Besides this, Au Yoong said aver-
age approval rates for credit cards
stood at about 40% as cards were
given out to individuals who had
proven their credit-worthiness.

Meanwhile, ABM executive direc-
tor Chuah Mei Lin said credit card
usage must be viewed holistically as
it was also in line with the paperless
payment trend.

She said as far as the industry was
concerned, credit cards were useful
tools for payment when they were
used and managed properly.
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ONG (kanan), Mei Lin dan Au Yoong ketika merasmikan kempen ‘Swipe Smart with 6E’ di Kuala

Lumpur, semalam,

Smart

CLA/DE # 1
SYYH L

aacas Ssae gabH e 4 P

NATION)
CARDS GR

S

Kempen guna kad kredit berhemah

UMPULAN Kad Ke-
bangsaan (NCG) de-
ngan kerjasama Persatuan
Bank-bank Malaysia melan-
carkan kempen pendidikan
bertemakan ‘Swipe Smart
with 6E’ bagi memupuk pe-
ngurusan dan penggunaan
kad kredit berhemah di ka-
langan pengguna.
Pengerusinya, Vince Au
Yoong, berkata kempen yang
berlangsung sehingga 31 Di-
sember ini dan disertai 20
pengeluar kad kredit itu di-
adakan bagi mewujudkan
perspektif positif dalam
penggunaan kad kredit.
Katanya, dianggarkan ada

kira-kira sembilan juta kad
kredit di negara ini dengan
anggaran transaksi berjum-
lah RM211 juta setiap hari,
iaitu peningkatan lebih 15 pe-
ratus berbanding transaksi
tahun lalu.

“Peningkatan transaksi
kad kredit masih berlaku di
sebalik pengurangan per-
tambahan kad kredit baru
dan pengedarannya dalam
pasaran,” katanya pada si-
dang media selepas pelanca-
ran kempen ‘Swipe Smart wi-
th 6E’ di Kuala Lumpur, se-
malam.

Hadir sama, Pengarah Ek-
sekutif Persatuan Bank-bank

Malaysia, Chuah Mei Lin dan

Pengarah Projek bagi kem--

pen itu, Perry Ong.

Au Yoong berkata, pihak-
nya akan melaksanakan
kempen agresif menerusi
enam akhbar harian utama
selama enam minggu bermu-
la 1 November ini.

Enam penekanan utama
kempen itu, katanya ialah
Lengkapkan Diri Dengan
Pengetahuan, Amalkan Si-
kap Berwaspada, Tingkat-
kan Gaya Hidup Anda, Nik-
mati Faedah, Hapuskan Hu-
tang serta Sentiasa Berhu-
bung dengan Pengeluar Kad
Anda.
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